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Our wordmark uses
OUI‘ logotype bespoke letterforms
that can not be created
using afont. This means
you must always use
master artwork.

The Twinview logotype is a key
element of our identity — it provides
instant recognition as well as being
avisual expression of our brand.

Twinview.
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N Ensure thatyou use Black-and-white

OUI‘ logotype. the correct master versions of the logo
artwork for each are also available
COlOUf versionandina for specific uses

suitable format.

The logo can be used in Twinview
Blue or in white on a coloured or
image background

Twinview.

Twinview.
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Our logotype:
Minimum clearance,
optimum size and placement

The minimum
clearance zoneis
equaltothecap
height of the logotype.

Our logo should always be sized
and positioned consistently to
maintain clarity, legibility and
brand recognition.

To maintain legibility,

ensurethatit is
used no less than
the minimum size
of 28mm/79 pixels.

Twinview.

>28mm / 79px
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The optimum
positioning of the logo
isontheright, using
the principles of the
minimum clearance
zonetoensurea
minimum distance
from page edge.




Akkurat Bold Whenitis not
Typography and Lightcan be possible or practical
purchased from touse Akkurat,
www.lineto.com Helvetica or Arial

should be used.

Our corporate typefaces are Akkurat
Bold and Light, chosen for clarity
and neutral functionality. As arule,
use Bold fortitles and headlines and

Light for body copy.
Identity Guide Version 1.0
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. Always use the colours
CO[OUI‘. values specified here.
Do not use software
screen usage defaults when
converting fromone
colourspace to another.

The Twinview colour palette is
optimised for screen use, utilising
vivid RGB colours to evoke the spirit
of the brand.

Hex: 290052 Hex: FF2E63 Hex: FF2E63 Hex: 4C7CFD Hex: 4CEDAY

Hex: FFFFFF
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. Always use the colours
COlOUI‘. values specified here.
= Do not use software
print usage, defaults when
converting fromone
colourspace to another.

These colours have been carefully
selected for use in print to replicate
as closely as possible the RGB
colours. Where the need or possibility
arises, the Pantone colours offer an
even closer match.

Pantone: 2755 Pantone: 032 Pantone: 254 Pantone: 801
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= . Master artwork is When reducingin
Graphlc elements. available for the scale, ensure that
= = graphicsinvector EPS the stroke weightis
prInCIpleS and PNG formatsand sufficienttoretain

can be scaled, flipped, theirvisualimpact.
rotated or adapted

to suittheirintended

purpose.

The DNA-inspired graphic element

is created using real data from
Twinview-enabled buildings, changing
in colour, shape and density as a
result. This means an infinite number
of versions can be created. They can
be used in their entirety, cropped or
zoomed in for an extremely detailed
perspective.
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Graphic elements:
examples
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Graphic elements:
crops
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Implementation examples

The applications shown

here areindicative
onlyand are subject
todevelopmentand
approval.

Twinview.

Control.
Transform.

Twinview.

Twinview.

Twinview.

Huddersfield University
Oastler Building

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Lorem ipsum dolor

Huddersfield University — Oastler Building
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Twinview.

Twinview.
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Contact

Torequest master artwork or for any
further information on our identity
please contact Ryan Young,

Tel 0844 800 6660

Email Ryan.Young@spacegroup.co.uk



